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Summary 

This communication report brings together all the communication activities that the Space2Waves 
partners have contributed to over the course of the project in order to promote the project and 
stimulate engagement of the SMEs, clusters, external stakeholders and key technology providers.  

The communication activities have included various marketing channels and branding materials to 
promote Space2Waves and to ensure that the 30 European SMEs have benefited from the project 
activities and developed new business in the target markets overseas. 

The external marketing and promotion resources of all the project partners have been utilised 
throughout the project to ensure maximum success and reach of the Space2Waves communication 
activities. 

Analysis of the communication activities has revealed that the communication plan and its 
associated activities have been successful in achieving the targets set and in promoting the project, 
European SMEs and clusters involved. 
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1. Background and context 

1.1. THE PROJECT IN A NUTSHELL 

Space2Waves was ŀ нп ƳƻƴǘƘǎ ǇǊƻƧŜŎǘ ŦƛƴŀƴŎŜŘ ōȅ ǘƘŜ 9ǳǊƻǇŜŀƴ /ƻƳƳƛǎǎƛƻƴΩǎ /h{a9 /ƭǳǎǘŜǊ Dƻ 
International call for proposal (COS-CLUSINT-2019-3-01).  
 
Space2Waves was the continuation of the SpaceWave project (2018 ς 2019) which successfully 
developed an internationalization strategy to accelerate the global deployment of Earth Observation 
ό9hύ ǘŜŎƘƴƻƭƻƎƛŜǎ ƛƴ ǘƘŜ .ƭǳŜ DǊƻǿǘƘ ǎŜŎǘƻǊ ŀƴŘ ǘƻ ǎǳǇǇƻǊǘ 9ǳǊƻǇŜŀƴ {a9ǎΩ ŎƻƳǇŜǘƛǘƛǾŜƴŜǎǎΦ  
 
Space2Waves brought together six clusters with a good balance between the blue economy and space 
sectors: Pôle Mer Méditerranée/Toulon Var Technologies, Aerospace Valley, Marine South East Ltd, 
Distretto Technologico Aerospaziale S.C. A R.L, Corallia Cluster Initiative/R.C. Athena, Forum Oceano.  
 
Four countries were identified as the most promising targets with the highest potential for European 

SMEs: Australia, Canada, South Africa, and United Arab Emirates. EO technologies represent a solution 

to many of the issues the maritime environment is currently facing. They contribute to the 

implementation of a sustainable blue economy as they are one of the most available, feasible and cost- 

efficient technologies to explore, monitor, control and study the exploitation of oceans and their 

resources. 

Space2Waves implemented the internationalization plan designed in the preparatory SpaceWave 
project phase. It provided European SMEs using or creating EO technologies in the Blue Growth sector 
with a tailor-made programme to access new international markets and promoted their economic 
growth.  
 
Inter-clustering was also developed as Space2Waves partners strengthened and/or initiated contacts 
with clusters and business networks that brought a beneficial impact on the internationalization of EU 
SMEs in the target countries.  
 
The main objective of Space2Waves was to promote access to international markets for European 

SMEs involved in the development and provision of EO products and services in support of Blue 

Growth. In order to achieve this main objective, Space2Waves defined the following specific 

objectives: 

¶ Build concrete and sustainable partnerships with clusters and/or business networks in 
target countries; 

¶ Support SMEs competitiveness.  

 

1.2. COMMUNICATION AND DISSEMINATION 

 
The main aim of the Communication Strategy has been to raise awareness of Space2Waves project, 
concept, goals and actions among multiple target audiences, including SMEs participating in the 
internationalisation programme, as well as the public, policy makers, researchers, clusters, 
stakeholders and others.  
 

Marine South East has been the lead partner for Work Package 5 ς Awareness raising and 

dissemination and all the partners have contributed to the success of the communication and 

dissemination activities throughout the project. 
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1.2.1. Work Package Overview 

The aim of WP5 ς Awareness raising and dissemination has been to raise awareness of the project, the 

Call of Interest, the SMEs and the Missions Programme and to disseminate information from the 

project using a variety of communication channels as set out in the Communication Strategy. The Work 

Package activities traversed the entire 24 months of the project.  

The specific Work Package objectives were: 

Á Dissemination activities to raise awareness of the project concept, goals and actions among 
multiple target audiences, including SMEs potentially participating in the internationalisation 
programme, as well as the public, policy makers, researchers and others; 

Á 9ƴǎǳǊƛƴƎ ŀ ǎȅǎǘŜƳƛŎ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ŀƴŘ ǇǊƻƳƻǘƛƻƴ ƻŦ ǘƘŜ ǇǊƻƧŜŎǘΩǎ ŀŎǘƛǾƛǘƛŜǎ ǎǇŜŎƛŦƛŎŀƭƭȅ 
targeting the stakeholders able to benefit from the project, especially SMEs and clusters in the 
EU and in third countries; 

Á Create and maintain a Space2Waves active community in support of the above. 
 

The Space2Waves Communication Strategy (D5.1 ς Communication strategy) was drafted by MSE with 

input from the Project Lead Partner and other partners. The strategy was finalised, approved and 

circulated widely to partners in October 2020. The Communication Strategy is available for all partners 

to access via the shared files on the Connect Platform and is also available to download from the 

project website library.  

The communication and dissemination tools were gathered into a Branding toolkit (D5.2 ς Branding 

Toolkit) by the WP leader MSE. This was completed in November 2020 and was widely circulated to all 

partners and is also available to download from the project website, library section.  

The branding toolkit was encouraged to be used by all the project partners, stakeholders from the EU 

and from the target countries including clusters and business support organisations involved in the 

project. 

1.2.2. Monitoring of communication activities 

In order to ensure the quality and high degree of effectiveness of the dissemination activities, all 

activities were monitored and recorded by the WP leader during the project execution to measure 

their impacts.  

Space2Waves partners were asked to update the report every six months with all Communication and 

Dissemination activities they had carried out, using a template provided by the WP leader; the collated 

final report can be viewed in Annex 1 or online here.  

2. Communication and dissemination tools 

All the communication and dissemination tools were designed in order to maintain coherence in all 

the publications and dissemination activities realised during the project.  

 

2.1. WEBSITE 

MSE took the lead in designing and maintaining the project website which is in English and available 

under the following address:  www.Space2Waves.eu .  

https://connect.aerospace-valley.com/index.php?r=cfiles%2Fbrowse%2Findex&fid=870&cguid=368ff7cc-ea7d-4511-9105-f34f96f3d9c9
http://www.space2waves.eu/
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The website went live in September 2020 at the start of the project. The website domain name has 

been secured for a further two years beyond the end of the project to ensure that the website and 

project legacy will be continued beyond the life of the project.  

The website clearly presented the project and provided the following information: 

 

ω Home page with overview of the project and latest news and events 

 

 

Figure 1 Snapshot of Space2Waves website Home Page 

 

ω Details about the project and the work packages 

 

Figure 2 Snapshot of Space2Waves About the Project web page 
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ω Details about the Internationalisation Programme and support for SMEs 

 

ω Partners page with information about all the partners and links to their websites 

 

 

 

Figure 3 Snapshot of project International web page 

Figure 4 Snapshot of project partners web page 
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ω SME Participants page with details about the 30 SMEs, links to their website and 

details about which target country they are involved with 

ω A comprehensive News & Events page which was regularly updated and refreshed 

with news articles and details of relevant events and support opportunities 

 

 

Figure 6 Snapshot of project news and events web page 

Figure 5 Snapshot of SME participants details web page 
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ω An Interest Groups section where interested organisations could sign up to be kept 

informed of the project and receive newsletters. More information about the Interest Group 

is detailed below in section 2.6.  

 

 

ω A Library section where organisations could download various Space2Waves project 

documents that were not confidential or restricted to the 30 SMEs 

 

 

ω SME private login area where the selected SMEs could find information and 

documents that was specifically developed for them under the programme as well as useful 

information on the various target countries. 

 

 

 

 

 

Figure 7 Snapshot of Interest Group signup web page 

Figure 8 Snapshot of Library section web page 
























































































































































